Advertising and Public Relotions

All you need is love.

In 2004, the &uta Thelt Prevention Authority, working with
Meiman Group, found new ways 1o keep cars sofe ogainst theft. They
just used a lille love. It all slored with o 30second lelevision spat
featuring same of Pennsyhania’s mosl
averoge looking cars. These cors ware
shewn one afler anather threugh o
voyeurislic point of view as o disurbing
love song ployed, procically serenading
these cars. The line of the and read “Car
thisves foll in leve 30,000 imes a year.

Muake sure iF's nal with vour ear.”

A radio spet with the same message soan followed. | featured the
same disturbing song in the background of fwo guys talking ke they were
scaping chicks, When they go to make their mave, we hear glass breaking
o reveal that they're really scoping eut ears.

These wpots were fectured on AdCrilic_com and in Crealiviry
magazine. The TV spol mode “Spal of he Doy™ an AdCrilic.com, o
webaite with high standards for ;
shawing the best adverising in the
country. The music was the real sar

of this advertising; it was ranked

number four an Craalivity's bast spals
featuring oniginal music in 2004 fthat
Starbucks spot with the Eye of the Tiger
seang wis number one). [F3 a calehy song
that peaple hove requested 1o hear mare af
and eon be downlooded on the ATPA website. If's ane of those songs thal
caf thieves are going 1o hove a teugh time gafling ou of their heads.

VIN-Etching Events Draw Crowds.
This year, the Aulo Thefl Prevention Autharity and it grontess had
remendous swecess ol generoling efendonce and participation o VIR
etching events thraughout the slote. Kicking off in April and running
thraugh early Movember, the 2004 ViMeich “season” consised of 31
events. The Auto Theft Prevention Authority and it grontess ViN-stched o
grond total of 2,045 cors — making 2004 ane of the biggest years for
Witdatching lo dote. All of his year's events drew erowds ond pravided on
apparhunity ko educote Panneylvanions on hew 1o protect themsshes fram
becoming a vietim af aule thefl, ane cor at a time.
Clur free ViMbetching events continue o be o key educatianal toal
and perfect plathorm 1o resch Pennsybania consumers directly. 2004
marked twe firsts for the VINetch program; aur firg corparate
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W believe that these types of parinerships will increase as requests for
Witdatching events canfinue to rise. We al the ATPA look ferward to an
even busier VINekching sason in 2005, and thank oll of our grontess
and pariners far their support of this integral pregrom.

Public Awareness Highlight: 85 1/2 Cars Event.

Agcording o the Unitorm Crime Repart (LICR),
85 1/2 ears are currently slolen every day in
Pannsylvania, on averoge, In oddition, August is the
peak summer month for avomobile theft and is
surpassed only by Jonvary as the busiast month of the
yaar for car thieves. Ressarch frem a number af
sources shows that the most commen types of cars
shalen are net luxiry ar highend sports models, but
averoge, ckder models such as the the Tayaha
Carmry, Henda Accord, Oldsmobile Cutlass and g
the Honda Civic. From a previows benchmark study, it hod been
determined thot this information is not general knowledge amengst the
Fannsylvania public

Therefore the ATRA, warking with Meimon Group, created o clear
abjective for o summer public oworeness event: generate owaorenass of the
“realness” of aulo thedt in PA amengsl longet oudiences, leveraging August’s
traditionally high thef role as the news hook. In cther words, sioge on swent
I reach the public vio broodeast media thal woulkd moke viewars say
“Wow. That is a kot of cars skoken every day. Whot con | do o keap from
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not with your ¢qy.

becoming o shofisfic?” The ATPA reclized that simply presanting stotistics 1o
the public would net create the desred “reality check” efect in the public os
waould creating o tangible visuol sxample of the 85 172 cors.

With the cooperation of the Pennsyhvonia Siote Palice [P5F), the ATPA
armonged for the use of the PSP Heodquarters as o bockdrop for the event
Included in the event was the usage of employee cars bo represent the B5
152 cars stolen everydoy. We knew that the visual of
85 1/2 cars as well as wellspoken, highly-regarded
individuals o comey the messoge woukd be
imperalive b the evenl's sucoess.

Mot safisfied with 85 or 86 “whola™ cors
lo creale the powerhul visual deemed NECELSOry,
local salvoge vords ond impound lots were
scovred until @ suitable donor cor wos locoted
Tha car was sowed parfectly in holf, towesd o
PSP Headguarters, and posihoned line-olsight
kehind the podium te crecte the exiro push needed
lo create o great visual for the media.

Oince the kocotion wos set, the 1/2 car secured and scheduled
:.p-eclker:. ware verifisd, medio alerls were faxed o lelevision sialicns ocross
the stote with sctelite coordinates o downlood o video feed of the event.
Fn"n:-w*-up calls were mode o all lecal media encauraging fhem o altend
the awant or take the feed. Fress kits were olsc distributed of tha event and
mailed lo medio siclewide,
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